

University of Sunderland 
Role profile 

Job title:
Content Designer

Grade:
D

Department:
External Relations

Location:
Sunderland Campuses

Reports to:
Web Manager/Product Owner

Working hours:
37 hours a week (1.0 FTE)
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The role: 
At the University of Sunderland, we are committed to being a life changing institution, supporting students from all backgrounds and remaining closely connected to the city and the North East region. We also have established campuses in London and Hong Kong, and we are recognised as a Top 40 UK University in the Guardian University Guide 2024. 

This role will focus on designing and developing content for the corporate website, building and maintaining webpages within the content management system based on the established information architecture, and creating content that supports a user-focused, sustainable, and legally compliant web presence for the University. It will also ensure that digital content across all formats meets required standards.
 
The responsibilities:
· Follow user centred design principles to shape and structure content across the website, including video. 
· Organise and edit content from a range of sources with varying quality and complexity, applying university style guides, messaging, tone of voice and accessibility standards, while recognising the diversity of users. 
· Identify content gaps and overlaps through user needs analysis, select appropriate content formats, and ensure content is relevant, clear and SEO optimised, while reviewing work from content owners to maintain consistency and quality. 
· Use SEO tools, such as Ahrefs, to develop content aligned to the SEO strategy. 
· Work across faculties and services to apply evidence based approaches to content design, and carry out user research using tools such as Hotjar, Ahrefs, GA4 and usability testing to understand user behaviour and challenge assumptions. 
· Use a range of metrics to identify and recommend improvements, refining content to enhance user experience. 
· Provide constructive feedback to improve content and prioritisation, and raise issues where needed. 
· Use content management systems and platforms to upload and publish content. 
· Manage workflows and scheduling to deliver content development projects within tight deadlines, working in an open, iterative and collaborative way within a multidisciplinary team. 
· Analyse, collate and present data from multiple sources to support website management. 
· Build and maintain relationships with services and faculties to ensure efficient and effective delivery, and work with stakeholders across the university to ensure content effectively represents the institution. 
· Work closely with clients to understand needs and deliver high quality website content across faculties, services, International, Recruitment, Research, B2B and other areas. 
· Apply creative problem solving to suggest alternative approaches to content design, production and publication, while managing expectations to ensure content remains user centred and compliant.




Special circumstances:
There will be a requirement to work additional hours (including weekends and evenings) at key periods during the year.

The benefits:
At The University of Sunderland, we are committed to creating a work environment where you can truly thrive. We recognise that our success is built on the dedication and talent of our people, which is why we have developed a benefits package designed to support you in every aspect of your life.

From generous annual leave and enhanced pay for important life events like maternity, paternity, or adoption, to flexible work options that help you balance life’s demands, we’ve got you covered. Our benefits also include access to our award-winning staff support networks, confidential employee assistance, discounts on major retail brands, leisure activities, travel to work, and more.

At Sunderland, we’re not just offering a job, we’re offering a place where you can grow, connect, and feel truly valued. 


	
	
	




	
	
	




Who we’re looking for
Your qualifications include:
· A relevant marketing qualification or significant relevant professional experience within a marketing role. 
· Membership of relevant professional body (Desirable) 

Your experience includes:
· Identifying user needs, writing and mapping user stories, designing content plans and creating appropriate content that is in the best format for displaying information to the user and meets WCAG standards. 
· Working collaboratively to create, iterate and manage user-centred content. 
· Using analytics, user feedback, user research and other sources/metrics to improve content. 
· Creating outstanding, impactful copy for user interfaces on web and mobile. 
· Working with complex CMS and/or DXP. 
· Experience of understanding of the technical requirements of web communications, creating tools and documentation to support content design. 
· Working in partnership with colleagues from other disciplines the organisation. 
· Experience in working with a multidisciplinary team to create outstanding content across a variety of platforms and products. 
· Experience of the structure and workings of a large organisation. 

· Working within the HE sector (Desirable)
· Web analytics tools, such as Google Analytics (Desirable)

Your expertise includes:
· Ability to inspire others and drive the development of learning. 
· Demonstrating honesty, loyalty, and integrity. 
· Excellent communication and interpersonal skills with an ability to engage effectively and positively across a range of stakeholders, in particular the ability to communicate with key student recruitment age-groups. 
· Self-confidence, self-motivated, demonstrating a 'can do' approach. 
· Cultural and political awareness and a high level of commitment to equality, diversity, and inclusivity. 
· Excellent writing skills for both on and offline. 
· Highly IT literate and proficient in the use of a range of software and applications including Microsoft 365 and the Adobe Creative Cloud.
· Excellent presentation skills. 
· Good organisational and administrative skills with the ability to work under pressure and meet tight deadlines. 
· Awareness of the legal aspects of website development, including accessibility and data protection. 
· Understanding of usability and/or UX principles and how they work when applied to a range of products. 
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Culture Framework:
Our Culture Framework presents the way we do things at the University of Sunderland. It is a living document of our culture. It supports how we apply ourselves at work and it helps with our approach to making decisions and working with each other. 

It is woven into all our people policies and procedures, supporting how colleagues are managed, recognised, and developed. Our values are our shared principles as an institution. We undertake actions to make them come to life. If you decide that a career with us is perfect for you, then these principles will lead and motivate your work every single day.
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INCLUSIVE
We celebrate our diverse culture where everyone's contribution is welcomed and valued.

What role models do:
RESPECTFUL - Understand differences & respect Individuality
AUTHENTIC - Strive for honest & genuine interactions
DIVERSITY CHAMPIONS - Invite & listen to the views & opinions of others
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INSPIRING
We will provide an inspiring, enterprising, and empowering experience for our students and staff.

What role models do:
ENTHUSIASTIC - Bring pride to the work we do, championing the work of others and our University
ENCOURAGING - Motivate & support others through meaningful feedback
LIFE-LONG LEARNERS - Continually seek opportunities to develop & share learning with others
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INNOVATIVE 
We value people for their creativity and update our knowledge and practice to enhance the student experience and improve our institutional performance.

What role models do:
CREATIVE - Look inside & outside of the University for inspiration
CURIOUS - Open to ideas, asking questions & challenging respectfully
SOLUTIONS FINDERS - Look for ways to continually improve & taking risks to make it happen


[image: A pink cup and a pink cup on a black background]
COLLABORATIVE 
We work together as a community with our partners and build lasting relationships to achieve our shared ambition.

What role models do:
ACCOUNTABLE - Take ownership of our own work and our impact on others
COMMITTED - Share information and knowledge with others
RELATIONSHIP BUILDERS - Work effectively in our own teams but also involve others outside of our immediate teams or the University
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EXCELLENT
We strive for EXCELLENCE in all that we do in teaching, learning, research and knowledge exchange, as well as in the services we provide to students and to each other.

To enable us to be excellent, we seek to act in ways that are INCLUSIVE, INSPIRING, INNOVATIVE & COLLABORATIVE.
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